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Fleet World is an award-winning premium print and online business publication 
reflecting, influencing and informing the UK’s corporate fleet and mobility sector. 

 
Targeting UK fleets with 10 vehicles or more, it is the only title in the sector  

aimed specifically at director-level fleet decision-makers. As such, it offers an  
unparalleled editorial viewpoint on the key issues facing the fleet industry.  

 
We have consistently invested in our database to ensure that Fleet World 

reaches the highest level decision-makers in the UK’s top fleets, being  
read by those with responsibility for their businesses’ mobility needs. 

 
Edited by fleet and automotive expert John Challen, Fleet World produces 

thought-provoking features that both inform and entertain, giving readers the 
information and advice needed to help run their fleets and businesses better.  
The result is a must-read publication providing genuine thought-leadership. 

 
Fleet World continues to innovate and the print magazine also ties in  

seamlessly with  EV Fleet World Digital Magazine  which reflects the industry 
shift towards mobility, electrification and sustainability. The first issue of 2025 will 

be a special combined Fleet Technology-themed digital issue, live in January 
2025, which will also feature our unmissable FUNDAMENTALS features. 

Director

Manager

Operational67%

9%

26%

CIRCULATION BY AREA OF BUSINESS CIRCULATION BY INDUSTRY CIRCULATION BY RESPONSIBILITY

Public sector

Blue chip

Service

Fleet

Retail

Industry16%17%

22%

7%
8%

13%

14%

19%

Automotive

Fleet

Management

HR

Finance

Operations

Sales

34%

4%

9%

11%

14%

28%

15,000+ 
Readership for Fleet World. 
(comprising requested Print + Digital circulation).

67.3% 
The percentage of readers of Fleet World  
at director level or above.
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• News Analysis 
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Businesses, charities and public sector organisations can claim grant funding 

and tax relief for installing their own EV chargers. The Workplace Charging 

Scheme provides up to 75% towards procurement and installation costs, 

capped at £350 per connector, and units which can charge two vehicles qual-

ify twice. Applicants can claim for 40 connectors in multiple rounds, including 

rapid chargers for vehicles with shorter turnaround times. 

Organisations can also deduct 100% of the equipment costs against their prof-

its before tax, while commuters plugging in at work do not pay Benefit-in-Kind 

on the energy used – even if they’re charging at their passenger’s workplace.

All new plug-in hybrid and battery-electric vehicles sold in Europe use the same 

system of charging connectors, which was standardised in 2013. This has two parts 

– the near-circular Type 2 (Mennekes) connector for slower AC chargers, while 

vehicles capable of DC rapid charging have two additional pins below compatible 

with the Combined Charging System (CCS) connector. 

Almost all slow charging points have a Type 2 socket, and manufacturers supply 

a cable to convert this to whatever is on the car, while rapid chargers have tethered 

CCS cables to handle higher power outputs and sometimes include a second 

CHAdeMO DC connector for early vehicles – such as the Nissan Leaf. Zapmap 

includes a filter to help drivers find compatible units.

•  EV  CHARGING

CONNECTORS

Charge points’ maximum power output is measured in kilowatts 

(kW), and networks tend to install units based on the length of 

time vehicles are likely to be parked. 

Home, workplace and ‘destination’ chargers typically offer an 

output of up to 7.4kW, adding around 30 miles of range per hour, 

while rapid chargers (over 50kW) tend to be located close to the 

strategic road network and are designed for mid-journey top-ups 

of 30 minutes or less. The fastest can output up to 350kW which, 

in theory, could add more than 200 miles of range in 10 minutes. 

However, charging speeds also depend on the vehicle. Batter-

ies for larger, longer-range vehicles take longer to fully charge at 

a given speed, and no cars or vans are capable of charging at 

350kW. The new Porsche Macan is one of the fastest, topping 

out at 270kW and restoring over 150 miles in 10 minutes. Plug-in 

hybrids rarely offer rapid charging capability, as it’s assumed that 

drivers will use the combustion engine to travel longer distances. 

Chargers will automatically limit their output to suit the vehicle.

WIDESPREAD, RELIABLE AND ACCESSIBLE CHARGING INFRASTRUCTURE IS A VITAL FOUNDATION 

OF GREATER ELECTRIC VEHICLE UPTAKE, AND THE EXPERIENCE IS IMPROVING ALL THE TIME.

Type 2 

CONNECTOR

CCS 

CONNECTOR

in association with
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DATA  plays a hugely important role in running your business and it’s crucial in understanding your 

fleets’ operational requirements and shaping your electrification plans. 

An upfront assessment – one that generates the right data and interprets it meaningfully – can 

also help prove the benefits of electrification to your organisation’s decision-makers. 

By using telematics to track the activities of a representative selection of vehicles over a defined 

period, you can record vehicles’ mileages, whereabouts and dwell locations/times. This will give 

you supporting evidence for prioritising vehicles to transition and for specifying EV models, charge-

station power, charging locations and operational charging schedules. 

Drax Electric Vehicles can design and manage your assessment – and explain the projected 

impact of electrification. We’ll even use the results to help you build a business case. Assessing your 

fleet’s EV suitability and your sites’ infrastructure suitability is the first step to a successful transition.

Naomi Nye  head of sales, Drax   t 0345 646 1630  e naomi.nye@drax.com  w energy.drax.com/ev

For drivers with a suitable parking space, charg-

ing overnight home is by far the cheapest and 

most convenient way to use an electric vehicle. 

Most homeowners are no longer eligible for grant 

funding, but drivers in flats and rented properties 

can still claim up to £350 or 75% towards the unit 

and installation costs and there’s conditional 

support for those who park on-street too. 

Employers can pay to install chargers at drivers’ 

houses and, even if they’re charging a vehicle for 

private use, that cost isn’t taxed as a Benefit-in-Kind.

The UK has one of the world’s most advanced public charging networks, comprising 

almost 70,000 devices at more than 34,000 locations, including shops, restaurants, 

motorway services and residential areas across the country. 

They’re also increasingly easy to use. From November 2024, networks will be required 

by law to provide membership-free contactless card payments for new chargers over 8kW, 

and all existing units with an output of more than 50kW. The regulations also mandate an 

average 99% reliability, 24/7 helplines and clear pricing information by the same date. 

However, contactless payment is often the most expensive way to charge. Most 

networks offer discounts for drivers who register an account, with further reductions for 

regular users paying a monthly membership fee. Several fuel card providers also enable 

drivers to pay for charging as they would petrol or diesel.HOME CHARGING

PUBLIC CHARGING

WORKPLACE CHARGING

CHARGING SPEEDS

DAMENTALS_EVFW_Oct24_CHARGING.qxp  02/10/2024  11:42  Page 1

Half of new diesel and a third of petrol cars registered in the UK last year were ‘mild hybrids’, according to the SMMT. These feature a small electric motor which provides light assistance while accelerat-ing, recovers energy to a battery while slowing down, and enables the engine to shut off when approaching junctions or coasting on the motorway. Additional costs are low – sometimes less than exhaust after-treatment for an equivalent diesel engine – with a claimed 5% improvement in fuel economy and almost no change to the driving experience. 
e.g. Ford Puma EcoBoost Hybrid

Sometimes marketed as a ‘self-charging hybrid’, full hybrids are already a familiar tech-nology – Honda and Toyota have sold them in the UK for 25 years. These feature one or more electric motors which not only assist the combustion engine but are usually also power-ful enough to propel the car without using any fuel. There’s no option to plug in, the car is effec-tively harvesting energy that would otherwise be lost as heat or noise, so it charges while driv-ing. Although the electric range sounds short, at typically less than a mile, it’s metered out in short bursts to save fuel instead of enabling end-to-end journeys on battery power. e.g. Toyota Corolla Hybrid

Bridging the gap with electric vehicles, plug-in hybrids are a HEV with a larger battery and the ability to charge using mains electricity. A typical range of around 40-50 miles for the latest models means local journeys can be completed on battery power, and drivers can refuel like a petrol or diesel car when going further. Their low CO2 figures offer tax advantages for fleets, but real-world fuel effi-ciency depends on regular charging and a large share of short journeys. Long-distance drivers, and those who can’t plug in at home, might find an efficient HEV or diesel car is better suited to their needs. e.g. BMW 330e

•  EV  VEHICLES

Fuel cell vehicles are effectively BEVs that can make their own electricity, instead of storing that energy in a large battery. The system combines oxygen from the air with 
hydrogen stored on board, producing electricity for an electric motor. Range 
and refuelling times are similar to liquid fuels, but the technology is expensive 
and environmental benefits rely on a growing supply of hydrogen made from 
renewable energy. Fuel cells are likely to find favour with commercial vehicles 
first, as it avoids the payload compromises of using heavy batteries. Renault, 
Stellantis, Toyota and Ford are all working on hydrogen-powered LCVs. e.g. Vauxhall Vivaro-e hydrogen

FUEL CELL ELECTRIC 
VEHICLE (FCEV)

ELECTRIFICATION OFFERS A HUGE CHOICE OF POWERTRAIN OPTIONS – BUT WHICH ONES ARE RIGHT FOR YOUR FLEET?

The UK is working towards becoming a net-zero carbon economy by 2050 
and, although that sounds like a distant deadline, it’s already influencing the 
way we move. New fuel-burning cars, vans and trucks (up to 26 tonnes GVW) 
will be phased out by 2035 and, from this year, manufacturers will be fined 
for not meeting strict zero-emission vehicle (ZEV) targets as a share of new 
registrations. Similar policies are in place across Europe. 
 
However, this is a transition process and fleets have a much broader choice 
of technologies at their disposal, all of which can help reduce CO2 emis-
sions if they’re deployed correctly. Here’s what you might encounter:

Battery electric vehicles have no combus-tion engine at all. They feature an even larger-capacity battery supplying power to one or more electric motors, and they are evolving quickly. There’s an ever-increasing choice of bodystyles available, most new models offer a range in excess of 200 miles, and ever-faster charging means drivers can replenish a most of that range in less than half an hour. With rated CO2 emissions of 0g/km, BEVs also qualify for the most attractive financial incentives for fleets. e.g. MINI Cooper Electric / Tesla Model Y

2

MILD HYBRID 
(MHEV)

BATTERY ELECTRIC  
VEHICLE (BEV)
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FULL HYBRID 
(HEV)

PLUG-IN  
HYBRID  
(PHEV)

THE Drive to Zero for business needs to balance the requirements of fleets. To identify the optimal 
solution for your business, over the fleet cycle, a thorough evaluation is required. 

Electric vehicles will need to form part of a wider vehicle fleet solution; which means considering 
all aspects such as initial outlay, running cost versus internal combustion engine (ICE), total cost of 
ownership (TCO), charging needs at home/work/on-the-go and suitability for your needs. 

Fleets also need to consider tax implications for employees for the vehicles as well as how the elec-
tricity used both at the employees’ home and work can be paid for within current and future tax rules. 

The UK has always been a global leader in fleet solutions, and there will continue to be a period 
of transition ahead where EV and ICE vehicles will continue to be needed and with each having its 
part to play depending on the solutions required by modern fleets. 

 
Spencer Davi  UK sales director, Northgate   t 03301 081 960   w northgatevehiclehire.co.uk/drive-to-zero V
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ENSURING GOOD MENTAL HEALTH AT WORK IS AS IMPORTANT AS MANAGING PHYSICAL HEALTH –  

ESPECIALLY AS MENTAL HEALTH PROBLEMS CAN AFFECT DRIVING PERFORMANCE. HERE’S OUR ADVICE...

Stress, anxiety, depression and other mental health issues can affect a 

driver’s judgement, reaction times and driving style in a variety of 

unsafe ways. So it is crucial that employers make sure that their drivers 

are mentally as well as physically fit to be behind the wheel. 

 
Watch out for the signs 

Safe driving relies upon focus, alertness and good cognitive function. Poor 

sleep quality, poor diet and dehydration can negatively affect mental health, 

while poor mental health can cause poor sleep quality and poor self-care. 

An outward indication is driving become more risky, erratic or impulsive. 

 

Prioritise mental health 

Personnel-wise, train mental health first aiders in your business. Also, 

it might be an idea to educate managers so they know how to identify 

and address potential mental health concerns and also how to respond 

appropriately if they are approached by an affected employee.

How you can help 
Talk to people! Ask them if they are OK. If there are 

issues that are stressing or distracting them, you can 

help, even if only by listening. Keep an ‘open door’ to 

encourage people to talk. We now know that ‘human 

factors’ – stress, fatigue, anxiety – are the root cause of 

many incidents and accidents, because the driver’s 

mind was elsewhere. Uncovering these issues can be 

the key to genuine driver improvement. It’s easy to miss 

the signs. Men are three times more likely to take their 

own lives, three times more likely to become alcohol 

dependent and more likely to use drugs than women.

 28     fleetworld.co.uk
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MAKE sure drivers know that seeking treatment can protect them and their jobs – whereas driving 

with an undiagnosed mental health condition can put them and others at risk. 

You can also encourage better self-care. Drivers need decent food, sufficient hydration and around 

seven hours’ high-quality sleep to drive safely for extended periods. Training sessions should include 

well-being, while shift patterns should regularly be looked at to try and spot fatigue or issues with 

drivers. Ensure that operations and schedules do not place unreasonable stress on drivers. 

Away from the work environment, encourage out-of-hours team activities such as walking, or five-

a-side football sessions – or negotiate a corporate deal for gym membership. Social interaction and 

exercise are both important, especially for people who are alone in a vehicle all day. 

 

John Challen  editor, Fleet World   t 01727 739160   w fleetworld.co.uk

V
IE

W
P

O
IN

T

DRIVER HEALTH

“Safe driving relies upon 

focus, alertness and good 
cognitive function”

24_PRINT_visual.qxp  23/10/2024  14:18  Page 1
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DIGITAL NEWSLETTERS EMAIL CAMPAIGNS

Fleet World Confidential is an 
electronic newsletter mailed to the top 
fleet executives in the UK, including fleet 
managers, motor manufacturers and 
leasing company personnel. Sent out  
by email five times a week to a 100% 
requested circulation, it provides a 
unique insight into the news affecting 
the fleet industry. 

Fleetworld.co.uk is the online 
resource for readers of Fleet World, 
and is regularly updated with news, 
features, road tests, interviews and 
comments. It is optimised for desktop, 
laptop and mobile, as well as 
featuring on Apps such as Apple 
News to ensure great results and  
the widest possible reach.
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JANUARY-MARCH 2025  
Within the Fleet World Digital  

January 2025 issue in interactive  
online format and in the Fleet World  
February/March 2025 print issue.

For 2025, we  
are expanding our 
thought-leadership 

advice for fleets  
to encompass the 

whole industry, from 
EVs to telematics. 

NEW  
FOR 2025

FUNDAMENTALS 

PRINT + ONLINE  
+ INTERACTIVE

CATEGORY 
SPONSOR 

LOGO HERE

CATEGORY 
SPONSOR 

LOGO HERE

VIEW SAMPLE

Half of new diesel and a third of petrol cars 

registered in the UK last year were ‘mild 

hybrids’, according to the SMMT. These 

feature a small electric motor which 

provides light assistance while accelerat-

ing, recovers energy to a battery while 

slowing down, and enables the engine to

shut off when approaching junctions or 

coasting on the motorway. Additional costs 

are low – sometimes less than exhaust after-

treatment for an equivalent diesel engine – 

with a claimed 5% improvement in fuel 

economy and almost no change to the

driving experience. 

e.g. Ford Puma EcoBoost Hybrid

Sometimes marketed as a ‘self-charging 

hybrid’, full hybrids are already a familiar tech-

nology – Honda and Toyota have sold them in 

the UK for 25 years. These feature one or more 

electric motors which not only assist the 

combustion engine but are usually also power-

ful enough to propel the car without using any 

fuel. There’s no option to plug in, the car is effec-

tively harvesting energy that would otherwise 

be lost as heat or noise, so it charges while driv-

ing. Although the electric range sounds short, 

at typically less than a mile, it’s metered out in 

short bursts to save fuel instead of enabling end-

to-end journeys on battery power. 

e.g. Toyota Corolla Hybrid

Bridging the gap with electric vehicles, plug-

in hybrids are a HEV with a larger battery and 

the ability to charge using mains electricity. 

A typical range of around 40-50 miles for the 

latest models means local journeys can be 

completed on battery power, and drivers 

can refuel like a petrol or diesel car when 

going further. Their low CO2 figures offer tax 

advantages for fleets, but real-world fuel effi-

ciency depends on regular charging and a 

large share of short journeys. Long-distance 

drivers, and those who can’t plug in at 

home, might find an efficient HEV or diesel

car is better suited to their needs. 

e.g. BMW 330e

•  EV  VEHICLES

Fuel cell vehicles are effectively BEVs that can make their 

own electricity, instead of storing that energy in a large 

battery. The system combines oxygen from the air with 

hydrogen stored on board, producing electricity for an electric motor. Range 

and refuelling times are similar to liquid fuels, but the technology is expensive 

and environmental benefits rely on a growing supply of hydrogen made from 

renewable energy. Fuel cells are likely to find favour with commercial vehicles 

first, as it avoids the payload compromises of using heavy batteries. Renault, 

Stellantis, Toyota and Ford are all working on hydrogen-powered LCVs. 

e.g. Vauxhall Vivaro-e hydrogen

FUEL CELL ELECTRIC 

VEHICLE (FCEV)

ELECTRIFICATION OFFERS A HUGE CHOICE OF POWERTRAIN 

OPTIONS – BUT WHICH ONES ARE RIGHT FOR YOUR FLEET?

The UK is working towards becoming a net-zero carbon economy by 2050 

and, although that sounds like a distant deadline, it’s already influencing the 

way we move. New fuel-burning cars, vans and trucks (up to 26 tonnes GVW) 

will be phased out by 2035 and, from this year, manufacturers will be fined 

for not meeting strict zero-emission vehicle (ZEV) targets as a share of new 

registrations. Similar policies are in place across Europe. 

 
However, this is a transition process and fleets have a much broader choice 

of technologies at their disposal, all of which can help reduce CO2 emis-

sions if they’re deployed correctly. Here’s what you might encounter:

Battery electric vehicles have no combus-

tion engine at all. They feature an even 

larger-capacity battery supplying power 

to one or more electric motors, and they are evolving quickly. 

There’s an ever-increasing choice of bodystyles available, most 

new models offer a range in excess of 200 miles, and ever-faster 

charging means drivers can replenish a most of that range in less 

than half an hour. With rated CO2 emissions of 0g/km, BEVs also 

qualify for the most attractive financial incentives for fleets. 

e.g. MINI Cooper Electric / Tesla Model Y
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FULL HYBRID 

(HEV)

PLUG-IN  

HYBRID  

(PHEV)

THE Drive to Zero for business needs to balance the requirements of fleets. To identify the optimal 

solution for your business, over the fleet cycle, a thorough evaluation is required. 

Electric vehicles will need to form part of a wider vehicle fleet solution; which means considering 

all aspects such as initial outlay, running cost versus internal combustion engine (ICE), total cost of 

ownership (TCO), charging needs at home/work/on-the-go and suitability for your needs. 

Fleets also need to consider tax implications for employees for the vehicles as well as how the elec-

tricity used both at the employees’ home and work can be paid for within current and future tax rules. 

The UK has always been a global leader in fleet solutions, and there will continue to be a period 

of transition ahead where EV and ICE vehicles will continue to be needed and with each having its 

part to play depending on the solutions required by modern fleets. 

 

Spencer Davi  UK sales director, Northgate   t 03301 081 960   w northgatevehiclehire.co.uk/drive-to-zero
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ENSURING GOOD MENTAL HEALTH AT WORK IS AS IMPORTANT AS MANAGING PHYSICAL HEALTH –  

ESPECIALLY AS MENTAL HEALTH PROBLEMS CAN AFFECT DRIVING PERFORMANCE. HERE’S OUR ADVICE...

Stress, anxiety, depression and other mental health issues can affect a 
driver’s judgement, reaction times and driving style in a variety of 
unsafe ways. So it is crucial that employers make sure that their drivers 
are mentally as well as physically fit to be behind the wheel. 
 
Watch out for the signs Safe driving relies upon focus, alertness and good cognitive function. Poor 
sleep quality, poor diet and dehydration can negatively affect mental health, 
while poor mental health can cause poor sleep quality and poor self-care. 
An outward indication is driving become more risky, erratic or impulsive. 
 

Prioritise mental health Personnel-wise, train mental health first aiders in your business. Also, 
it might be an idea to educate managers so they know how to identify 
and address potential mental health concerns and also how to respond 
appropriately if they are approached by an affected employee.

How you can help 
Talk to people! Ask them if they are OK. If there are issues that are stressing or distracting them, you can help, even if only by listening. Keep an ‘open door’ to encourage people to talk. We now know that ‘human factors’ – stress, fatigue, anxiety – are the root cause of many incidents and accidents, because the driver’s mind was elsewhere. Uncovering these issues can be the key to genuine driver improvement. It’s easy to miss the signs. Men are three times more likely to take their own lives, three times more likely to become alcohol dependent and more likely to use drugs than women.

 28     fleetworld.co.uk
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MAKE sure drivers know that seeking treatment can protect them and their jobs – whereas driving 

with an undiagnosed mental health condition can put them and others at risk. 
You can also encourage better self-care. Drivers need decent food, sufficient hydration and around 

seven hours’ high-quality sleep to drive safely for extended periods. Training sessions should include 

well-being, while shift patterns should regularly be looked at to try and spot fatigue or issues with 

drivers. Ensure that operations and schedules do not place unreasonable stress on drivers. 

Away from the work environment, encourage out-of-hours team activities such as walking, or five-

a-side football sessions – or negotiate a corporate deal for gym membership. Social interaction and 

exercise are both important, especially for people who are alone in a vehicle all day. 

 

John Challen  editor, Fleet World   t 01727 739160   w fleetworld.co.uk
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DRIVER HEALTH

“Safe driving relies upon focus, alertness and good cognitive function”

NT_visual.qxp  23/10/2024  14:18  Page 1

AUGUST-OCTOBER 2025  
Within the Fleet World Digital  

August 2025 issue in interactive  
online format and in the Fleet World  
September/October 2025 print.

CATEGORY SPONSOR  3-month package includes bespoke logo + branding & 150-word viewpoint

from £POA

201-500:  10% 
501-1000:  5% 
1000+:  19%

< 50:  54% 
50-100:  6% 
10-200:  6% 

Fleet World INSIGHT offers a clear route to delivering a 
bespoke marketing message to engaged fleet-decision makers. 

Solus email campaigns, sent straight to the inboxes of over 
16,000 senior fleet decision makers, provide a direct channel to 
build brand awareness and promote new products and services, 
turbocharging lead generation for your fleet sales team.

DIGITAL

https://magazine.fwg.digital/fleet-world-digital-issue-q3-2024/ev-fundamentals-2024
https://issuu.com/stagpublications/docs/fleet_world_-_october_2024?fr=sMWZiYzc4Mzc3NTI
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ONLINE

LEADERBOARD / MPU              SUPER LEADERBOARD / DMPU                                     
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evfleetworld.co.uk is the online resource focusing on the 
increasingly electrified fleet industry and is regularly updated  
with news, features, road tests, interviews and comments.

INTERACTIVE VIDEOS CASE STUDIESNEW MODELS  VEHICLE SPOTLIGHTS INDUSTRY INSIGHTS

FEATURES       COPY DEADLINES*+ 

EV FLEET WORLD INSIGHT

HEADLINE SPONSOR        BANNER  (1200x160)         BUTTON  (400x400)                                

from £POA                                  from £POA                         from £POA

Complementing EV Fleet World Digital Magazine – INSIGHT is the  
 EV BREAKFAST BRIEFING  newsletter for fleets. Emailed out at 7am every  
Tuesday and Thursday morning to an engaged requested circulation.

FREQUENCY > BI-MONTHLY 

* subject to change
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+ FUNDAMENTALS  
 

COMBINED WITH

+ EV FUNDAMENTALS  
 

COMBINED WITH

Providing fleet operators with everything they need to know 
about Electric Vehicles, from infrastructure to procurement and 

management, all the way through to driver best practice. 

2025  
MEDIA 

   SPECIAL ISSUE > JANUARY 2025  
   EV FLEET TECHNOLOGY 
    DEADLINE > 16th DECEMBER 2024 //  

    LIVE > 15th JANUARY 2025 
 
ISSUE 1 > 2025  
BALANCING THE BOOKS: EV ECONOMICS 
DEADLINE > 26th FEBRUARY 2025 //  

LIVE > 17th MARCH 2025 
 
ISSUE 2 > 2025   
TRANSITIONING TO AN EV FLEET 
DEADLINE > 25th APRIL 2025 //  

LIVE > 15th MAY 2025  
 
ISSUE 3 > 2025  
CHARGING INFRASTRUCTURE UPDATE 
DEADLINE > 27th JUNE 2025 //  

LIVE > 17th JULY 2025 
 
  SPECIAL ISSUE > AUGUST 2025  
  EV FLEET HEALTHCHECK 
   DEADLINE > 21st JULY 2025  //  

   LIVE > 17th AUGUST 2025 
 
ISSUE 4 > 2025 
VEHICLES ON THE HORIZON IN 2026  
DEADLINE > 26th SEPTEMBER 2025 //  

LIVE > 16th OCTOBER 2025 
 
ISSUE 5 > 2025 
THE FUTURE OF FLEET 
DEADLINE > 21st NOVEMBER 2025 //  

LIVE > 15th DECEMBER 2025

+
E-CARGO BIKE / 
UTILITY VEHICLES / 
LAST MILE DELIVERY 
VEHICLE FEATURE

+
E-CARGO BIKE / 
UTILITY VEHICLES /  
LAST MILE DELIVERY 
VEHICLE FEATURE

https://magazine.fwg.digital/ev-fleet-world-issue-3-2024/
https://magazine.fwg.digital/ev-fleet-world-issue-3-2024/ad-evolt
https://magazine.fwg.digital/first-drive-ford-mustang-mach-e/first-drive-spotlight/
https://magazine.fwg.digital/ev-fleet-world-issue-3-2024/
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2025 SURVEY SPONSORSHIP   (ALLOCATED ON A FIRST-COME, FIRST-SERVED BASIS) 

from £POA

SURVEY SPONSORSHIP 
Fleet World annually requests insight from 
fleet decision maker readers on the latest 
issues affecting the industry. Respondents 
complete an online survey with their views 
on latest challenges/topics, and sponsors 
benefit from all the promotion and analysis 
of the survey findings. If the readers select 
the tickbox they are happy to have contact 
details shared with sponsors, Fleet World 
can pass these on as leads. There is no  
specific CTR or estimated number of leads, 
but as a guideline based on previous FW 
surveys, Fleet World could pass on 100+ 
leads to the survey sponsors (company 
name, job title, email address).

in partnership with

SURVEYS

WEBINARS

GREAT BRITISH FLEET EVENT + GREAT BRITISH FLEET AWARDS

                                                 

WEBINAR                               

from £POA

*per month

*

*

*

                                       

GBFE SPONSORSHIP + AWARDS OPPORTUNITIES         

from £POA

CONTACT 

t  +44 (0) 1727 739160    e  info@fleetworldgroup.co.uk    w  www.fleetworld.co.uk

2025  
MEDIA 

WEBINARS 
Fleet World can offer educational and 
informative webinars to reach an engaged 
audience of decision makers, this would 
be marketed as ‘Fleet World in association 
with...’, alongside an editorial panel and 
relevant speakers.  
 
All attendees who pre-register to attend 
the webinar agree to share their contact 
details with both parties, which Fleet 
World can share as qualified leads.

in association with

The Great British Fleet Event + Awards will return to the Marshall Arena in Milton Keynes on 8th May 
2025, building on the success of the recent 2024 event which attracted a high-calibre audience  

of senior fleet decision makers for the day. Incorporating a B2B face-to-face exhibition, substantial 
conference programme and black-tie Gala Dinner Awards evening, this one-day event will bring 

together senior fleet decision makers and suppliers in a focused industry networking environment.

GBFE 2025  
Exhibitor Package 

GBFE 2025  
Partnership Package 

COST > £POA + VAT 
 
• 16m2 exhibition ‘pop up’ stand space 
 
• Event Guide listing 
 
• Ongoing editorial support and social  
    media promotion throughout the  
    build up to the event 
 
• Table of 10 at the Awards Gala Dinner  
    (black tie networking event)

COST > £POA + VAT 
 
This includes, in addition to Partnership: 
 
• Headline Partnership branding throughout  
 
• 1 x Fleet Manager Award Sponsorship**  
 
• DPS advert in the Event Guide + DPS  
    advert in the Great British Fleet Guide 
 
• 1 x Solus Email Campaign 
 
• 1 x Full Page advert in April/May 2025   
    Fleet World print magazine (prior to the event) 
 
• 1 x Supplier Story editorial in 2025PLUS Partnership branding benefits: 

 
• 1 x month leaderboard advert online 
 
• Full page advert in the Event Guide 
 
• Partner branding on Great British Fleet  
    Guide 2025 + Full page advertisement 
 
• Partner branding on GBFE website and      
    GBFE electronic newsletters

COST > £POA + VAT per m2  
 
• Exhibition ‘pop up’ space only plot (min. 9m2) 
 
• Event Guide listing 
 
• Ongoing editorial support and  
    social media promotion throughout  
    the build up to the event

GBFE 2025 Headline*  
Partnership Package 

*Max. 5 x Fleet Manager Award Sponsorships available on a first-come, first served basis **Replaces 1 x month leaderboard advert online

CLICK  
HERE  
 
TO RESERVE  
YOUR SPACE

SPECIAL OPPORTUNITIES

YOUR LOGO HERE

YOUR LOGO HERE

https://greatbritishfleetevent.co.uk/wp-content/uploads/2024/11/GBFE25_Brochure.pdf


January 
16th December 2024 

16th December 2024 

Published 15th January 2025 
 THE FLEET TECHNOLOGY ISSUE

February / 
March 

13th January 2025 

24th January 2025 

Published 14th February 

 THE FLEET MANAGEMENT ISSUE

April / 
May 

7th March 2025 

19th March 2025 

Published 10th April 
 THE MOBILITY ISSUE

June / 
July 

14th May 2025 

27th May 2025  

Published 16th June

  THE EV-READY ISSUE

August 
21st July 2025 

21st July 2025 

Published 17th August 
  THE HEALTH ISSUE

September / 
October 

15th August 2025 

29th August 2025 

Published 17th September

  THE FLEET FINANCE ISSUE

November / 
December

15th October 2025 

24th October 2025 

Published 19th November

  THE FUTURE OF FLEET ISSUE

CONTACT 

t  +44 (0) 1727 739160    e  info@fleetworldgroup.co.uk    w  www.fleetworld.co.uk

DATE EDITORIAL DEADLINE 
AD COPY DEADLINE

ISSUE 
THEMES

SPECIAL ISSUE COMBINED WITH

SPECIAL ISSUE COMBINED WITH

 2025 COPY DEADLINES




